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Overview 

At the request of Scientific Games and on behalf of the Maine and Vermont 

Lotteries, Candler Communications conducted eight focus groups in the 

following four markets (two in each market): 

 

 Lewiston, Maine (Monday, May 5) 

 

 Portland, Maine (Tuesday, May 6) 

 

 Montpelier, Vermont (Wednesday, May 7) 

 

 Burlington, Vermont (Thursday, May 8) 

 

The primary objective of the groups was to determine the appeal of three 

new on-line game concepts being considered as a replacement for the Tri-

State Paycheck game currently in the market.  A secondary objective was to 

determine the appeal of an add-on game commonly referred to in the 

industry as “Kicker.” 

 

The groups were recruited so that at least 50% of the respondents played 

Paycheck and at least 50% played Megabucks.  The number of respondents 

in each group ranged from eight to ten and was mixed gender.  Each group 

lasted approximately two hours. 

 

Methodology 

Since the primary objective of the groups was to determine the appeal of 

three new on-line game concepts as a possible replacement for the 

Paycheck game, the moderator utilized a “preference sheet” in each of the 

groups.  The respondents were each given a preference sheet, a copy of 

which follows, and asked for their preferences at various intervals throughout 

the group.   

 

Each concept was given a designation, Game A (the current Paycheck 

game), Game B, Game C and Game D.  After reviewing each concept 

using a PowerPoint presentation, the moderator would ask the respondents 

to mark on their sheet which concept they preferred – the new concept or 

the current Paycheck game.  The sheet also provided the respondents the 

opportunity to indicate their preference between the three new concepts 

shown.  This way, the moderator could determine not only which concept(s) 

they preferred to Paycheck, but which concepts they preferred to each 

other.   
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It is important to note that these preference sheets provide no quantitative 

value, but were simply used to facilitate discussion among the respondents 

as to which concept they preferred and why.  This report is based on these 

discussions.       

 

Preference Sheet 

 

 
 

First Name ____________________________________ 

 

 

1. Game A (Paycheck) 

 

 

Game B 

 

 

 

2. Game A (Paycheck) 

 

 

Game C 

 

 

 

3. Game B 

 

 

Game C 

 

 

 

4. ____ Game A (Paycheck) 

 

____ Game B 

 

____ Game C 

 

____ Game D 
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The Current Game – Paycheck 

The moderator began each group by providing an overview of the current 

game, including: 

 

 the price point ($2) 

 

 the days drawn (Tuesdays and Fridays) 

 

 the matrix (5 of 39) 

 

 the top prize($2,500 a month for ten years) 

 

 the other prize levels 

 

 the odds (top prize, 1 in 575,757 and overall, 1 in 8.8)  

 

Instead of simply presenting the above information, the moderator probed 

the respondents as to what their knowledge of the above game parameters 

were.  Doing so enabled the moderator to determine the level of awareness 

of the current game within each group.   

 

The respondents’ knowledge of and involvement with the current Paycheck 

game was somewhat low across the groups, both in Maine and Vermont.  In 

most groups, the majority of the respondents had heard of Paycheck, about 

half had ever played, and only a small number (2 – 3) stated that they 

played occasionally.   

 

It should be noted that several of the respondents responded favorably to 

the information presented above, suggesting the game suffers to some 

degree from a lack of awareness more than a faulty game design. 

 

“Now that I know more about it, I might play more.” 

– Lewiston, Maine respondent 

 

“I didn’t realize it was $2,500 a month for ten years – I thought it was just for 

one year.” 

– Montpelier, Vermont respondent 

 

Once the respondents were familiar with the current game, the moderator 

presented the three alternate games being considered.   
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Game B 

The parameters of Game B were presented as follows: 

 

 $2 game 

 

 Drawn twice a week 

 

 5 of 31 plus 1 of 5 matrix (the 1 of 5 would be one of five week days, 

Monday – Friday) 

 

 $200,000 top prize 

 

 A $5 instant win component (1 in every 25 tickets) 

 

 Top prize odds, 1 in 849,555, overall odds, 1 in 11.3 

 

While there were elements of Game B that the respondents found appealing, 

the majority of the respondents in both states indicated that they preferred 

the current Paycheck game to Game B.  Reasons for game B’s lack of 

appeal included: 

 

 The increase in top prize odds 

 

 The increase in overall odds 

 

 The decrease in the total value of the top prize ($300,000 for Paycheck 

over 10 years vs. an “up front” $200,000 for Game B) 

 

 The dual matrix, which many perceived to be more difficult to understand 

and win 
 

“I know 1 out of 31 is better than 1 out of 39 (Paycheck), but that 1 out of 

5 makes it harder to match.” 

– Portland, Maine respondent 
 

 The “weekday” feature of the game  

 

“I don’t like the week day concept – I mean, what about Sunday?  

What if I want to pick Sunday as my day?” 

– Burlington, Vermont respondent 
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There were, however, some elements of the game that the respondents did 

find appealing, including the multiple prize levels (seven for Game B vs. four 

for Paycheck), the $25,000 prize for matching 5 of 31, and the $5 instant win 

component. 

 

“There’s a lot more ways to win on this game.” 

– Burlington, Vermont respondent 

 

 

“The instant win is good – that would motivate me to buy a ticket.” 

– Montpelier, Vermont respondent 

 

 

It should also be noted that there were handful of respondents who did find 

the weekday “hook” appealing, although these respondents tended to be in 

the minority.  

 

Game C 

The parameters of Game C were presented as follows: 

 

 $2 game 

 

 Drawn twice a week 

 

 4 of 35 plus 1 of 35 matrix  

 

 Top prize is $1,000 a week for 20 years 

 

 A $5 instant win component (1 in every 30 tickets) 

 

 Top prize odds, 1 in 1,832,600, overall odds, 1 in 8.8 

 

The majority of the respondents in every group (both Maine and Vermont) 

preferred Game C to both the current game (Paycheck) and to Game B.  

Again, the preference for Game C to Paycheck was not just found in most of 

the groups, but in every group (although within each group, there were a 

few respondents who preferred other concepts).  Reasons given for Game 

C’s appeal included: 

 

 The game’s 4 of 35/1 of 35 matrix, which many of the respondents 

perceived to be easier to win (this was prior to the odds being shown) 
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“It seems like it would be pretty easy to match four numbers.” 

– Portland, Maine respondent 

 

 The multiple prize levels (eight for Game C vs. four for Paycheck) 

 

 The $5 instant win feature 

 

 The overall odds of winning any prize 

 

“The chances to win something are the same as Paycheck.” 

– Lewiston, Maine respondent 

 

 

It was Game C’s top prize of $1,000 a week for 20 years, however, that was 

the primary reason given for its appeal.   

 

“Oh, man, that’s definitely worth playing for.” 

– Portland, Maine respondent 

 

 

“That’s about what I make a week now, so that would be great.” 

–   Burlington, Vermont respondent 

 

 

When the moderator probed as to whether the Lottery should position the 

game as “$1,000 a week for 20 years” or “$50,000 a year for 20 years,” the 

majority of respondents in both states indicated that they preferred the 

“$1,000 a week” positioning.   

 

The top prize’s appeal even seemed to outweigh whatever negative 

reaction the respondents might have had to the significantly longer top prize 

odds (the overall odds of winning any prize were the same as Paycheck). 

 

Game D 

The parameters of Game D were presented as follows: 

 

 $2 game 

 

 Drawn twice a week 

 

 5 of 40 matrix 
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 Top prize is a rolling jackpot that starts at $25,000 - $30,000 and rolls until 

someone hits 5 of 5 or it hits $200,000 

 

 Once the jackpot hits $200,000, all money collected after that point is 

pushed down to the lower prize levels, effectively doubling the prize 

amounts at the lower levels 

 

 Top prize odds, 1 in 658,008, overall odds, 1 in 9 

 

Of the three alternate concepts shown, Game D was considered by most of 

the respondents in both states as the least appealing.  The majority of the 

respondents were initially intrigued by the idea of a game in which the lower 

level prizes are increased after the jackpot has reached a certain level.  Their 

interpretation of this approach, however, was usually one in which the lower 

level prizes grew over time, much like a jackpot prize, and without a “cap.”  

In other words, a $10 prize could, over time, grow to be a $100 prize.   

 

“It would be fun to check and see what the different prizes were.”  

–   Burlington, Vermont respondent 

 

When the respondents were advised that the lower level prizes didn’t grow in 

increments over time, but simply doubled upon the jackpot reaching 

$200,000, enthusiasm for the concept waned.   

 

   

“Oh, I thought that the prizes would keep growing if nobody won.” 

– Lewiston, Maine respondent 

 

 

“I don’t like it as much now – I thought the prizes would be bigger.” 

– Montpelier, Vermont respondent 

 

 

Many of the respondents in both Maine and Vermont stated that if such a 

concept were available, that they would likely wait until the jackpot reached 

$200,000 and the lower level prizes doubled before entering the game.  The 

problem with this scenario, of course, is that if enough players felt similarly, the 

jackpot would take an extraordinarily long time to reach the $200,000 mark. 

 

“I probably wouldn’t play until the prizes doubled.” 

–   Portland, Maine respondent 
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“I would wait until the jackpot hit $200,000, and then I might play.” 

–   Burlington, Vermont respondent 

 

Paycheck Replacement Concepts – 

Summary and Recommendation 

As stated above, of the four games shown (including the current game, 

Paycheck), Game C was seen by a large majority of the respondents from 

both Maine and Vermont as having the most appeal.  The current game 

Paycheck was seen as having more appeal than Games B and D.   

 

Based on the input and feedback received by the respondents from both 

states, this report recommends that the Maine and Vermont Lotteries 

consider replacing the current paycheck game with Game C.  This game 

was a clear favorite with the respondents from both states among the games 

shown.  There were no significant differences between the Maine and 

Vermont respondents in their opinions of the games shown.  The results were 

consistent across both states.   

 

If launching a new game is not an option, then this report recommends that 

the Maine and Vermont Lotteries consider an education and awareness 

campaign in support of the current Paycheck game.  The campaign should 

emphasize the game’s top prize, which many of the respondents found 

appealing, but few from either state were able to recall.  

 

Kicker 

In addition to evaluating the appeal of the above three concepts, the 

respondents were also asked to review and discuss an add-on game 

concept commonly referred to in the industry as a “Kicker” game.  The Kicker 

concept was presented to the respondents as follows: 

 

 The game cannot be bought by itself, but is “attached” to the purchase 

of another on-line game (in the groups, the moderator used Megabucks 

as an example of a base game) 

 

 Purchase of the game is optional and costs $1 (the total purchase price 

for Megabucks plus the Kicker game would be $2 – $1 for Megabucks and 

$1 for Kicker) 

 

 If the player should purchase the Kicker game for an additional $1, a six 

digit number from 100,000 to 699,999 would be printed at the bottom of 

their Megabucks ticket with the word “YES,” indicating that the player had 

paid to play the extra game 
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 If the player should decide not to purchase the Kicker game, the six digit 

number would still be printed at the bottom of their Megabucks ticket, but 

the word “NO” would appear indicating that the player had not paid to 

play the extra game 

 

 After the base game drawing, the Lottery would draw a number from 

100,000 to 699,999 (600,000 possibilities)  

 

 Players win when they match one or more of the Lottery’s numbers in 

order in which they are drawn 

 

The prizes for the game are as follows: 

 

Match all 6 digits in order:  $100,000 

 

Match the last 5 digits in order:  $2,000 

 

Match the last 4 digits in order:  $250 

 

Match the last 3 digits in order:  $25 

 

Match the last 2 digits in order:  $10 

 

Match the last digit:   $2 

 

The odds of winning the top prize are 1 in 600,000.  The odds of winning any 

prize are 1 in 10. 

 

While there were a several respondents in each group who expressed a 

willingness to “try” the game, and a few who indicated that they might play 

the game occasionally, the majority of the respondents stated that they 

would rather purchase an additional ticket for the base game (e.g., 

Megabucks) than spend an additional $1 on the Kicker game.  The 

respondents gave several reasons for their lukewarm reception to the game: 

 

 The “in order” requirement made the game seem difficult to win 

 

 The $100,000 top prize, while appealing, did not seem high enough to 

warrant the long odds (this may have been due to the respondents 

having just been exposed to concepts in which the odds were similar but 

the top prizes larger) 
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 Too much disparity between the lower level prizes  

 

Based on the game’s tepid reception, this report recommends that the 

Maine and Vermont Lotteries not pursue the Kicker concept at this time. 

 

Game Names 

For each of the new game concepts shown, the moderator asked the 

respondents to brainstorm potential names.  Below is a list of name ideas for 

each concept: 

 

Game B 

 Lucky Day 

 Your Lucky Day 

 Payday 

 Make My Day 

 Money By The Day 

 Game of the Day 

 Magic Day 

 Happy Days 

 Any Day Now 

 Weekly Round Up 

 Weekday Warrior 

 Day Off 

 Lucky Number 

 Weekday Win 

 5 Day Payday 

 Never on Sunday 

 5 + 5 

 

Game C 

 Set For Life 

 Weekly Grand 

 Weekly Win 

 Mini-Powerball 

 Powerball Jr. 

 Lucky Week 

 Bonus Week 

 Paycheck 

 

Game D 

 High 5 

 Pyramid 

 Rollover 

 

Kicker 

 Add-A-Game 

 Lucky 6 

 2nd Chance 

 Lucky Draw 

 Dollar Digits 

 Extra 

 Extra Buck 

 The Yes Game 

 $100,000 Yes 

 Good Luck! 

 Yes or No 
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Random Number Generator 

In addition to gathering input and feedback on Kicker and a potential 

replacement game for Paycheck, the groups were used to get the 

respondents’ reaction to the idea of a random number generator being 

used for the Lotteries’ drawing-based games (e.g., Megabucks).  Currently, 

the games are drawn using a traditional ball machine.  The drawings occur 

at the New Hampshire Lottery and are recorded so that they can be re-

broadcast on each of the Lottery’s web sites.  The results of the drawings (but 

not the drawings themselves) are broadcast on local television channels.      

 

The moderator began by probing as to who currently watched the drawings 

for the various games.  A few stated that they would watch the results of the 

drawings if they happened to come on as they were watching another 

program.  A couple of the respondents even cited their respective Lottery’s 

web site as a source for watching the live drawings.  But none of the 

respondents stated that they were actively tuning in to their local stations at 

a specific time to watch a specific drawing. 

 

The moderator used this theoretically low-involvement in the drawing process 

to probe as to whether it mattered how the Lottery drew the numbers given 

how few people watched.  The moderator further clarified by asking if it 

would matter if the Lottery drew the numbers using a computer (a random 

number generator) instead of the ball machine. 

 

The response to the idea of a random number generator drawing the 

numbers was overwhelmingly negative.  While there may have been one or 

two respondents in each group that were technically savvy enough to 

understand the concept and the security associated with random number 

generators, the majority of the respondents were against such a measure.   

 

The chief objection to the idea of a random number generator was security.  

Many of the respondents felt that one or both of the following scenarios 

could occur with the use of a random number generator (RNG): 

 

 The RNG could be “hacked” by someone, either inside or outside of the 

Lottery, to affect the results 

 

 The Lottery itself could program the RNG to “comb through” the numbers 

played for a particular game and then draw numbers that were in the 

Lottery’s favor   
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Despite assurances from the moderator that various security measures would 

be taken to ensure the integrity of the drawings (just as they are done for the 

ball machine drawings), most of the respondents were unmoved.   

 

Several respondents from both states summed up their feelings thusly: 

 

“I may not watch the drawing, but I know that it’s on.” 

 

Advertising Awareness 

The moderator ended each group by asking the respondents to recall any 

advertising they might have seen or heard in recent months (the respondents 

were told not to restrict their recall to strictly television, but to include radio, 

outdoor, point-of-sale or any other advertising they might remember). 

 

Maine 

 Many of the respondents recalled the “Dream a little, dream a lot” 

campaign 

 

 One respondent spoke very highly of his recent Deal or No Deal 

experience.  The respondent had apparently purchased a Deal or No 

Deal scratch ticket and won a trip to the taping of the show.  He stated 

that both the Lottery and MDI had taken “very good care” of he and his 

family. 

 

 A few respondents made mention of a promotion that had just gotten 

underway in which players can win $50 instantly when they purchase a $5 

Megabucks ticket 

 

Vermont 

 As has been the case in past focus groups conducted in Vermont, the 

advertising that the respondents most immediately recall are those spots 

featuring the Director, Alan Yandow, asking that viewers to “play 

responsibly.”  These spots not only enjoy high recall, but are viewed 

positively by most of the respondents as being a socially responsible 

measure. 

 

 A few respondents in the Montpelier group suggested that the Lottery 

could do more product advertising, alerting players as to when new 

games are launched.  These respondents were not suggesting a reduction 

in the “play responsibly” advertising, only an increase in the product 

advertising. 


